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VEGETABLE CROP SUMMARY:  ACREAGE, YIELD, PRODUCTION & VALUE
INDIANA, 2000-2004

Year

Acreage
Planted

All
Purposes

Acreage
Harvested

Yield
Per

Harvested
Acre

Production
Price
Per

Unit 1/

Value of
Production

Acres Thousands Dollars Thousand Dollars
 Cantaloup for Fresh Market (Cwt.) 

2000 3,200 3,000 215 645 15.50 9,998
2001 3,000 2,900 250 725 16.30 11,818
2002 3,100 3,000 180 540 16.80 9,072
2003 3,000 2,800 200 560 18.70 10,472
2004 2,900 2,700 185 500 19.80 9,900

Cucumbers for Processing (Tons)
2000 1,900 1,800 7.00 12.60 188.00 2,369
2001 1,800 1,800 6.28 11.30 179.00 2,023
2002 1,600 1,600 6.10 9.76 154.00 1,503
2003 1,700 1,700 5.94 10.10 187.00 1,889
2004 1,700 1,700 4.36 7.41 160.00 1,186

Snap Beans for Processing (Tons)
2000 7,300 6,900 2.91 20.09 159.00 3,188
2001 6,800 6,500 2.37 15.39 188.00 2,891
2002 6,200 6,000 2.98 17.86 154.00 2,755
2003 6,500 6,200 2.80 17.34 169.00 2,928
2004 6,100 5,700 3.09 17.63 182.00 3,212

Sweet Corn for Fresh Market (Cwt.) 
2000 6,500 6,000 70 420 21.60 9,072
2001 6,400 6,000 78 468 22.40 10,483
2002 5,800 5,100 66 337 23.00 7,751
2003 5,500 5,100 73 372 23.60 8,779
2004 5,700 5,400 90 486 23.30 11,324

Tomatoes for Fresh Market (Cwt.)
2000 1,700 1,600 155 248 56.30 13,962
2001 1,800 1,700 165 281 62.70 17,619
2002 1,700 1,600 155 248 64.10 15,897
2003 1,700 1,600 155 248 69.10 17,137
2004 1,800 1,700 160 272 77.70 21,134

Tomatoes for Processing (Tons)
2000 7,600 6,600 34.70 229.02 84.10 19,261
2001 8,600 8,000 31.39 251.12 85.80 21,546
2002 8,200 8,100 31.66 256.45 86.10 22,080
2003 8,400 8,200 24.67 202.29 86.80 17,559
2004 8,400 8,300 33.11 274.81 85.80 23,579

Watermelon for Fresh Market (Cwt.) 
2000 7,000 6,100 260 1,586 6.40 10,150
2001 6,900 6,400 400 2,560 7.80 19,968
2002 7,000 6,700 360 2,412 8.40 20,261
2003 7,200 7,000 370 2,590 9.40 24,346
2004 7,400 7,200 340 2,448 8.10 19,829

1/  Price for latest year shown is preliminary.  It includes an allowance for marketings from December through the    
      remainder of the marketing year.


